Join grape
and wine
businesses
across the
country in
creating an
environment
where
Australian
wine can
continue
to thrive.

As the National
Association of
Grape and Wine
producers, we
address issues
across the supplychain that impact
on profitability
and sustainability
of the sector.
We lead and
advocate
public policy
that enhances
the ability to
responsibly
produce, promote
and enjoy
Australian wine
in moderation.

Smart advocacy.
A collective voice.
Our work for the industry
benefits every grape and
wine producer in Australia.
Australian Grape and Wine Incorporated
(Australian Grape & Wine) is Australia’s
national association of winegrape and
wine producers. We provide leadership,
strategy, advocacy and support that
serves Australia’s 2,500 winemakers
and more than 5,000 winegrape
growers now and into the future.
Our role is to help forge a political, social
and regulatory environment that enables
profitable and sustainable Australian
wine businesses. There has never been a
more important time to do this work.

OUR SUCCESS IS OUR MEMBERS
A message from our CEO, Mr Tony Battaglene

Our Board, made up of winegrape
and wine producers, has identified our
immediate priorities for the sector, and
we are working hard to deal with these
issues on your behalf. The potential risks
are numerous and serious, and without
a united and effective voice in Canberra
and overseas, they will become a reality
all wine businesses will have to deal with.

The formation of Australian Grape & Wine on 1 February 2019
provides the Australian wine sector with a golden opportunity
to promote the sector and influence the national policy
debate. We have a strong workplan and can now provide a
single, unified voice to government and our politicians.

In addition to our advocacy efforts,
Australian Grape & Wine delivers a
range of valuable services to help
strengthen our member’s businesses.

Water scarcity and price is also likely to come into play as
prolonged drought impacts on crops.

We provide:
“News you can use”, to
help you understand the key
issues facing your business.
Guidance and
support on
regulatory issues.
Workshops, seminars
and webinars through our
WineSkills program.
An opportunity for you to join
other leaders of your industry
to help drive a more profitable
and sustainable Australian
wine industry into the future.

The domestic and international political situation will throw
up many challenges for our sector over the coming year,
but we are well placed to deal with them. Clear threats
are coming from anti-alcohol groups, while the Australian
and State Governments seem to be prepared to regulate our
industry out of existence.

We continue to strongly advocate for our rights, in the face of
these threats, but also see many opportunities over the coming
years. These include a kick in demand from exports and tourism
due to the $50 million package, a strong R&D focus promoting
innovation and a strengthened biosecurity environment.
I am delighted to be the inaugural Chief Executive of
Australian Grape & Wine, and together with my team, serving
the wonderful and innovative grape and wine producers of
Australia. The grape and wine producers of Australia are
lucky to have this dedicated team of professionals, who are
committed to creating an environment for all participants in
the Australian wine sector to prosper.

However, we need your support,
input and membership to remain
able to deal with these challenges
and focus on the opportunities.
So join Australian Grape & Wine as member, and contribute
to the sustainable success of the Australian wine sector.
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HOW WE SUPPORT
OUR MEMBERS
From Vine to Wine
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We Advocate

We Provide a Voice

We track domestic and
international regulations
and advocate for favorable
policy and measures that are
evidence-based, ethically
and socially acceptable,
environmentally sustainable
and economically feasible.

We work with our members,
committees and stakeholders
to formulate policy positions,
and take that collective voice
to Federal parliament to
make sure that the sector’s
point of view is heard. When
politicians want to talk about
the issues effecting your
businesses, they contact us.

We are Leading the Way
for Equality and Diversity

MEMBERSHIP 2020

We have established the Charter
for Diversity and Equality in the
wine sector. We continue to roll
out activities within the action
plan, and strive to make the
Australian wine sector a sector
of choice for all participants,
by attracting and retaining top
talent throughout the value chain.

Growing quality grapes and making wine takes skill, passion, perseverance,
continuous learning and the support of a vibrant community. Australian
Grape & Wine supports the Australian wine sector by giving them peace
of mind knowing their interests are being promoted and protected, so
they can focus on making world-class wines.
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We Provide Industry
Leadership and
Support Collaboration

We Represent

We Support the Enjoyment
of Wine in Moderation

United, coordinated industry bodies
will deliver the best outcomes for
Australian wine producers in all areas
of public policy. We work with our
colleagues in regional and state grape
and wine associations, to ensure we
deliver the best outcomes for the
greater Australian wine sector.

We represent the Australian
wine sector on the
international stage, and will
continue to ensure barriers
to trade are removed or
reduced. We actively pursue
fair and profitable trade
arrangements for
all Australian grape and
wine producers.

We believe wine should be enjoyed
in moderation and that wine
companies must encourage and
promote responsible consumption.
However, we strongly reject
increasingly strident rhetoric
from anti-alcohol groups seeking
to deny wine’s legitimate and
accepted place in modern society.

MEMBERSHIP 2020
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OUR PRIORITIES
ALCO HOL A N D HEA LT H

Australian Grape & Wine is committed to working to
achieve a safe drinking culture in Australia. We work with
the Federal, State and Territory governments, and other
members of the alcohol beverage industry, to help design
targeted, evidence-based policies that aim to reduce
the level of dangerous drinking.
The growth in power and reach of the anti-alcohol lobby
and its determined efforts to eliminate alcohol, including
wine, as a legitimate part of Australia’s culture is alarming.
These groups are well-funded and media savvy, and
while most Australians believe their views are alarmist
in the extreme, they are clearly making in-roads in the
policy debate.

This is a fight our sector cannot afford
to lose – and we need your support.
Like you, Australian Grape & Wine firmly believes drinking
wine in moderation is in Australia’s social fabric, and
can be part of a balanced lifestyle. We also understand
the immense contribution our sector makes to rural
and regional economies right across Australia, through
jobs, tourism, hospitality and regional exports. Without
a united, coordinated and rational response to the
extremist views of the anti-alcohol lobby, we risk being
regulated out of existence.
Australian Grape & Wine will continue to support
targeted campaigns to reduce Fetal Alcohol Spectrum
Disorder (FASD) in Australia, such as that being rolledout by DrinkWise Australia’s Fetal Alcohol Spectrum
Disorder Awareness Program. We have committed a
substantial investment over the next two years to
support this very campaign.
TAXATION

Wine taxation has been a priority issue for our industry
for many years, as it is directly linked to business
economic viability. Australian Grape & Wine have fought
the battle to ensure our sector’s business tax interests
are maintained.

6

MEMBERSHIP 2020

We were able to maintain the WET rebate, despite the
genuine threat of its removal during the reforms, and
have continued to advocate to maintain our differential
tax rate to other alcohol. While tax can be a divisive
issue for our sector, one thing we can all agree on is
that our differentiation is vital, as excise taxation that
other alcohol industries are subject to, would have a
devastating economic impact on our sector.

Wine is different – it is consumed in
moderation as a core element of the
Australian food and wine culture. On
top of this, wine contributes significantly
more to regional jobs and economies
than other alcohol.
The Government’s desire to reform wine tax has lessened
following the recent WET reforms, however taxation
remains a major priority issue for Australian Grape & Wine.
This does not mean that our works stops. The powerful
beer and spirits industries, and anti-alcohol groups continue
to work both behind the scenes and through public forums
in an attempt to raise wine taxation. We will continue to
advocate to retain our differential taxation rate, maintain
the WET rebate and oppose any increases to taxation
which would negatively influence our sectors economic
sustainability. No one else can fight this battle for you.
B I OS E C U R I TY

Global forces such as increased trade, passenger movement
and wine tourism means that biosecurity risk to the wine
sector is rapidly escalating.

Australian Grape & Wine’s goal is to future
proof the sector by improving our capacity
to respond quickly and effectively in the
event of a pest or disease incursion.
Unwanted pests and diseases are capable of causing
significant damage to our vineyard assets.

It has been estimated that the economic impact of bacteria
Xylella fastidiosa (the cause of Pierce’s Disease in grape
vines) could cost the Australian wine sector $7.9 billion over
10 years. As well as destroying vineyards, pest and disease
outbreaks often trigger regulatory controls that can disrupt
the entire wine supply chain, imposing substantial extra
costs on grape and wine producers particularly in cases
where an outbreak occurs during vintage.
Australian Grape & Wine will continue to collaborate with
Plant Health Australia, Vinehealth Australia, supply chain
businesses and other government agencies to mitigate
risk and implement procedures if an incursion occurs.
E NVIRONMENTA L SU STA I N A BI L I T Y

Environmentally sustainable production is an essential
precondition to an internationally respected wine sector.
Australian Grape & Wine encourages activities that
place value on our natural capital.

We represent the best interests of
winegrape and wine producers on
issues such as water availability, energy,
waste, climate change, biodiversity,
environmental assurance and
agrichemicals for pest and disease
management.
We keep our members informed of emerging
challenges relating to environmental policy. Our goal
is to advocate for evidence led, risk-based decision
making by government that promotes an economically
viable and environmentally sustainable sector.
MAR KET ACCESS A N D G I P R OT EC T I ON

Currently over 65% of all Australian wine is sold in export
markets and this number continues to grow. As such, the
sector is highly reliant on maintaining competitiveness
and access to existing and future export markets.
Australian Grape & Wine places a high priority on our
role in trade and market access.

Our aim is to ensure that the Australian wine industry is
able to respond to customer demand for Australian
wine exports by delivering substantial and meaningful
improvements in market access.
We work to achieve significant new market opportunities
by reducing trade distortions in the global markets,
driving regulatory harmonisation, which reduces or
removes barriers to trade, reduces cost and red tape.
Through a strong network of international colleagues,
we work collaboratively across a range of international
forums, including both government and industry
representatives, to ensure that the interests of our
Australian grape and wine sector are represented.
In recent years, the European Union and some of its
member states have invested heavily in protecting
Geographic Indications (GIs) through trademark
applications, applications for GI protection and Free
Trade Agreements. At the heart of this issue is the
fact that a number of terms for which protection is
being sought are grape variety names, common English
words or other terms which, if protected, would restrict
Australian producers using those terms in Australia,
and in other export markets.
In the past two years alone, European Union trade
negotiations in China, Japan, Mexico, Brazil Argentina,
Paraguay, Uruguay, New Zealand and Australia have
seen attempts to protect an expanding number of GIs.
These include Prosecco, Montepulciano, Fiano, Barbera,
Alicante, Dolcetto, Nero d’Avola and others.

Australian Grape & Wine supports
protecting GIs when it makes sense to
do so, and when there are clearly defined
rules around how terms can be protected.
However, it is critical that we gain your support to fight
back against these recent efforts to muddy the waters
of our GI system and ultimately restrict your ability
to legitimately use a range of grape variety names or
common English terms.

MEMBERSHIP 2020

7

TRENDS WE’RE
WATCHING
•T
 he growth and reach both
domestically and internationally
of anti-alcohol groups is alarming.
The anti-alcohol movement
oppose the very existence of the
wine sector, let alone the moderate
consumption of alcohol by
responsible adults.
•W
 e will continue to oppose any
increases in taxation for wine.
•T
 he domestic market is vital for
many of our small and medium
sized businesses. Increased
regulation and red-tape is making
it harder to survive and we will
monitor and advocate for better
regulation.

We stay on top of the issues that matter
to the sector and let our members know
what’s on the horizon.

• Alternative varieties provide
producers with opportunities to
adapt and innovate in their wine
styles. As many of these varieties
now share their name with regions
in Europe, there is a serious threat
that GI protection will exclude our
ability to name these varieties on
our labels.
• R&D and demand growth are
vital to the success of the sector.
Australian Grape & Wine is uniquely
placed to influence and guide Wine
Australia’s priority setting and
investment decisions in these areas.
• A strong and profitable winegrape
growing sector is vital for a
successful sector. We will work to
improve the trading environment
for all growers.

•W
 e are tracking and seeking
to reduce barriers to trade
across a number of emerging
markets, including South East
Asia, India, Central and South
America and Africa.
•T
 here is a clear global trend of
increasing, unnecessary health
related regulation creating barriers
to trade. Ensuring the development
of unnecessary health regulation is
countered with sound scientific
evidence will continue to be a
major priority.
•W
 e will continue our work to
ensure Australian wine sector’s
interests are represented in trade
negotiations, including FTAs, and
we continue to work bilaterally to
reduce and remove trade barriers.

WINESKILLS
Australian Grape & Wine is delighted
to offer a program of workshops
and webinars for grape and wine
businesses across Australia.

We asked our members what they wanted from
the WineSkills program, and we aim to deliver on
their requests. The WineSkills program will be based
on this feedback and our policy areas of expertise.

The 2019/2020 Program includes:

TOPIC

OUTLINE

FORMAT

MEMBER

NON-MEMBER

One-Page
Marketing Plan

Designed for both winemakers and winegrape growers,
this workshop will help you to develop the foundations
of your marketing strategy to acheive the best outcomes
for your business.

Workshop

Free

$275.00 inc GST

$10M Cellar
Door Grant

What you need to know to maximise your grant
application.

Webinar

Free

$110.00 inc GST

Pregnancy
Labeling

The new laws, the new label requirements and how
to ensure you are compliant.

Webinar

Free

$110.00 inc GST

Diversity & Equality
in the Workplace

How to get the best out of your people, be seen as an
employer of choice, attract and retain top talent and
increase productivity and profitability in your business.

Workshop

Free

Free

2019/2020 Membership Form
Australian Wine Producers
CO MPLETE YOUR D ETA I L S
Company name:		

ACN/ABN:

Address:
Postal address: (if different from above)
Phone:

GI zone:

GI region:

(membership and
Main contact communications) Name:		

Job title:

Phone: Office:

Email:

Mobile:

Financial contact Name: 		

Job title:

Phone: Office:

Email:

Mobile:

Cellar door facilities:

Y

N

As proud members we give permission for Australian Grape and Wine

Do you export wine?:

Y

N

to display our company’s name and logo as a member on their website:

Y

N

S IG N YOUR MEMBE R SHI P F OR M
On behalf of the above organisation, I (name)
holding the position of (title)

hereby apply for membership of Australian Grape and Wine Inc.

In doing so I have read and understood the Constitution of Australian Grape and Wine Inc (available at agw.org.au) and upon approval as a
member agree to be bound by those terms. Members of Australian Grape and Wine Inc are signatories to the ABAC scheme. Your membership
becomes effective when Australian Grape and Wine Inc receives your signed and dated form.
Signature:

Date:

/

/

MEMB ERSHIP
New

Existing

2019 Production (tonnes):

Membership number:

Small sized winery – up to 2000 tonnes OR

Medium sized winery – 2001–100,000 tonnes OR

Large sized winery – above 100,000 tonnes

Section A if your 2019 production was 500 tonnes or below. Section B if your 2019 production was above 500 tonnes.
S EC T ION A: 500 TO N N ES OR BELOW: (levy amounts are inc GST)
0
 -20 tonnes Levy $255 inc GST
2
 1-100 tonnes Levy $455 inc GST
101-500 tonnes
= $455 +

Base levy of $455 applies for the first 100 tonnes crushed.

Base levy 100 tonnes

101-500 tonnes is calculated at $3.00 per tonne and added
to the base membership levy.

Plus tonnes crushed above 100

x $3.00 = $

TOTAL MEMBERSHIP LEVY $
S EC T ION B: A BOVE 5 00 TON N ES: the Domestic levy of $0.0012455 per dollar of gross domestic sales revenue

and the Export levy of $0.000186 per dollar of gross export sales revenue are inc GST:

2018/19 Domestic sales revenue* ex GST $		

x $0.0012455

=$

x $0.000186

=$

*Gross turnover received for wine, wine based products and grape spirit products less GST, WET and revenue
received from sales of wine products to other wineries. Exports and imports are excluded.

2018/19 Export sales revenue*

ex GST $		

* Free on board (FOB) value of the wine (the point of valuation where the goods are placed on the international carrier of the
exporting country). The FOB value includes production and other costs up until placement on the carrier but excludes international
insurance and transport costs. Please use the invoice price less GST for wine sold to a company who will arrange export.

TOTAL MEMBERSHIP LEVY (Domestic + Export levy) $
All Membership Levies capped at $293,598 inc GST, with Large Winemakers minimum levy of $100,000 inc GST.

R E TU R N TH I S F O R M

PAYMEN T OP TION
EFT: A
 ustralian Grape and Wine BSB: 035-000 Account: 739200

Return this form: PO Box 2414
Kent Town SA 5071; OR

Cheque: payable to Australian Grape and Wine Incorporated to accompany this form

Email info@agw.org.au; OR

Please reference payment with company name or Australian Grape and Wine
membership number and confirm by email to info@agw.org.au

C
 redit card: payments of Australian Grape and Wine levies can be made when
completing an online membership form: www.agw.org.au/members/how-to-apply

Phone 08 8133 4300

This form constitutes a Tax Invoice. ABN 45 903 873 163
Individual information is kept strictly confidential in accordance with our privacy policy.

2019/2020 Membership Form
Vigneron Membership

CO MP LETE YOUR D ETA I L S
Company name:		

ACN/ABN:

Address:
Postal address: (if different from above)
Phone:
Main contact Name:		

Job title:

Phone: Office:

Email:

Mobile:

Financial contact Name: 		

Job title:

Phone: Office:

Email:

Mobile:

As a proud member we give permission for Australian Grape and Wine to display our company’s name and logo as a member on their website:

Y

S IG N YOUR MEMBE R SHI P F OR M
On behalf of the above organisation, I (name)
holding the position of (title)

hereby apply for membership of Australian Grape and Wine Inc.

In doing so I have read and understood the Constitution of Australian Grape and Wine Inc (available at agw.org.au) and
upon approval as a member agree to be bound by those terms. Members of Australian Grape and Wine Inc are signatories to the
ABAC scheme. Your membership becomes effective when Australian Grape and Wine Inc receives your signed and dated form.
Signature:

Date:

/

/

ME MBERSHIP
New

Existing

Membership number:

Vineyard Size (hectares):
2019 Fruit Sold (tonnes):

0
 -300 tonnes Levy $150 inc GST
A
 bove 300 tonnes
Base levy of $150.00 applies for the first 300 tonnes sold
Above 300 tonnes is calculated at $0.50 per tonne and added
added to the base membership levy.

Levy $150 inc GST

= $150.00+

Plus tonnes sold above 300 tonnes _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ x $0.50

=$

TOTAL MEMBERSHIP LEVY
PAYMENT OP TION

$

R E TU R N TH I S F O R M

EFT: A
 ustralian Grape and Wine BSB: 035-000 Account: 739200

Return this form: PO Box 2414
Kent Town SA 5071; OR

Cheque: payable to Australian Grape and Wine Incorporated to accompany this form

Email info@agw.org.au; OR

Please reference payment with company name or Australian Grape and Wine
membership number and confirm by email to info@agw.org.au

C
 redit card: payments of Australian Grape and Wine levies can be made when
completing an online membership form: www.agw.org.au/members/how-to-apply

Phone 08 8133 4300

This form constitutes a Tax Invoice. ABN 45 903 873 163
Individual information is kept strictly confidential in accordance with our privacy policy.
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MEMBER RESOURCES
Chief Executive
Tony Battaglene
tony@agw.org.au
Government Relations
Lee McLean
lee@agw.org.au
Domestic &
International Policy
Anna Hooper
anna@agw.org.au
Damien Griffante
damien@agw.org.au

Brand, Media &
Communications
Ali Laslett
ali@agw.org.au
Membership
Laura Squire
laura@agw.org.au

DIGITAL RESOURCES
Social Media
AustralianGrapeWine

Website
agw.org.au

AusGrapeWine
australian-grapeand-wine

Nikki Zorzi
nikki@agw.org.au
Corporate &
Business Services
Sarah McLoughlin
sarah@agw.org.au
Angie Mcgee
angie@agw.org.au

OFFICES
Adelaide
National Wine Centre
Botanic Road
Adelaide SA 5000
(08) 8133 4300

Canberra
NFF House
14-16 Brisbane Avenue
Barton ACT 2600
(02) 6239 8300

