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Customer Opportunities and
Where Can Wine Win?

- Attracting younger customers to Wine
- Retaining Premium customers within the Wine Category

Remaining Relevant in a Highly
Competitive Drinks Market

- Increasing engagement with Wine through Innovation
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Let’s talk
generation.

By 2025, 49% Of Australian Australian drinking
Australia’s drinking population population
population will be GenZ 2020 2020

and Millennials.
Traditionalists 7% 9%
In the last year, GenZ and

Millennials were Bab
wl 20% 25%

responsible for 97% of Boomers

Endeavour customer e iohas S e
raditionalists aby Boomers en

growth. Gen X 20% 26% Age: Over 76 Born: Before 1945 Age: 57-75 Born: 1945-64 Age: 41-56 Born: 1964-80

In value terms a Baby old
Boomer is worth 2x that Mi,,enni:; 12% 15%
of a GenZ. 3

24% 30%

Younger

For the Wine category Millennials 12% 15%
the challenge is a lack of

participation and Gen 2 30% 10%

engagement with
younger generations who
have a preference for
alternative drinks

Wwish

N Older Millennials Younger Millennials GenZ
categories. Age: 33-40 Born: 1980-88 Age:25-32 Born: 1988-96 Age: Below 25 Born: After 1996
\LY
M2 endeavour
Z group




Younger Older Baby
Gen Z Millennials Millennials Gen X Boomers Traditionalists
Top 5
gl’OWth Seltzers Gin Gin Gin Gin Gin

5, segments
Top Premix Gin Seltzers Ligueurs Liqueurs Liqueurs Liqueurs
growing Gin Liqueurs Seltzers Premix Gin Whisky Whisky
and Liqueurs Premix Gin Premix Gin Vodka Vodka Vodka

- -
declining.

Premix Vodka Misc SD_II‘I'[S Vodka Seltzers Rum Hogh !“'EI'I"IEI‘I'CEI‘I
: . (East Asian) Whiskey

While traditional
segments are more
prominent in the older Top & )

; ini Apple Cider Sparkling Sprit e Sparkling NV Sparkling NV Shira
customers’ repertoire, declining pple L parkiing spricz & Fruit parkiing parking ez
these are also the ones segments — —

- . i parkling : parkling
that have declined the Sweet, Moscato Ll L Sweet, Moscato Sparkling Spritz Apple Cider Sl e
e . & Fruit . Blends
most vs YA. & Fruit & Fruit
Sparkling
Premix Bourbon Sweet, Moscato Sparkling Spritz Apple Cider FRULEELE Domestic Lager
- Blends
& Fruit
Cask Wine 4-5L Internstion Apple Cider Sauv Blanc Sauv Blanc s il
Lager Lager
International Apple Cider International International International Sauv Blane
Lager PP Lager Lager Lager




Popular
categories
)Y
generation.

Sweeter, trending
segments are popular
with the younger
generations, while older
customers prefer easy
drinking styles and low
tempo drinks.

antium C

GenZ

Sweeter Styles:
Ginger Beer
Easy drinking styles:
Summer/Session Ales
Complex styles:
IPA

Sparkling,
Champagne & Rosé
Trending varietals
(Tempranillo,
Sangiovese,
Grenache, etc)
Sweeter styles
(Sweet Red, Moscato
& Sweet, Dessert)

High tempo
a0 Vodka, Spiced Rum,
Spirits Fruit Liqueurs &
Commercial Tequila,
Eastern Asian Spirits

Younger Older
Millennials Millennials

Non-lager:

Ginger Beer, Craft Beer
Easy drinking styles:
Summer/Session Ales, Golden Ale
Complex styles:

IPA, XPA

Red, Champagne & Rosé
Trending Varietals
(Tempranillo, Sangiovese, Grenache,
Pinot Noir, Pinot Gris/Grigio etc.)
Sweeter Styles
(Moscato & Sweet, Dessert, Riesling)

Medium tempo
Vodka, Spiced Rum,
Liqueurs, Tequila,
Australian & Japanese
Whisky

Light Spirits and Sweeter styles

Premix

Vodka & Seltzers

Sweeter Styles
(Watermelon, Guava, Dry Ginger, Raspberry)

Medium tempo
North American
Whiskey, Premium &
Craft Vodka, Spiced
Rum, Premium Tequila,
Australian & Japanese
Whisky

Gen X

Easy drinking styles:
Pale Ale
Complex styles:
Amber/Red Ale,
Wheat Beer

Sparking &
Champagne
Recently scaled
as well as established
varietals (Pinot Noir,
Sauv Blanc)

Low tempo

North American
Whiskey & Vodka

Dark Spirits
Bourbon & Rum

Baby

Boomers Traditionalists

Easy drinking styles:
Lager, Pilsner

Complex styles:
Porter/Stout

White & Cask & Fortified

More traditional varietals
(Merlot, Cab Sauv, Shiraz, Chardonnay)

Blends

Low tempo

Whisky, Brandy,
Commercial Gin,
Cream Liqueurs

Low Tempo
Whisky, Commercial Gin



Middle

compared to other
customer segments.
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When it comes to
Premium.

Highest

compared to other
nents.

Lowest

compared to other
customer segments.

Smallest




One focus,
two opportunities.

! " r(:. Z. '
Premium { '
b 4

older.

- The older segment has a well-established
drinks repertoire, but they're still open to
recommendations from someone in the know.

- They have more time to check out premium
products and stock up on favourites,
and the means to make it happen.

- Their drinking occasions are mostly at home,
shared with family, friends and good food.

priorities for this segment
than most.

- Health and wellness are bigger 4 ;

9



Top category, premium sales

Premium International Beer Sauvignon Blanc

I 12. 13

& Cabernet Sauvignon Sparkling NV
Champagne

Shiraz

5 Full Strength
Whisky Beer 5.

14.
Mid Strength
10 Beer
4 Chardonnay

North 16.
American Liqueurs
Whiskey

S

Craf‘g Beer 1.
Pinot Noir
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What is
engaging
younger vs
older
premium
customezrs?

Share of premium customers growth (younger v older) - top 25 sub-cats
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A taste for dis

Premium customers have a broad taste in wine -

much broader than other categories. They purchase
more subcategories, more varietals and more brands
than other segments, and across a wider price range.

They also enjoy more wine occasions.

Premium shoppers
have higher
engagement in top
varietals Shiraz,
Sauvignon Blanc,
Sparkling NV and
Cabernet Sauvignon
e.g 44% premium
shoppers buy Shiraz
vs 26% of budget
shoppers.

Premium customers have a higher

engagement with a broader range of
varietals, often smaller & emerging.

Red

Pinot Noir
Grenache
Tempranillo
Malbec

Other Red Varietals
Sangiovese

Nero d’Avola
Gamay

Nebbiolo

White

Chardonnay

Dessert

Other White Varietals
Pinot Gris/Grigio
Riesling

Semillon

Rosé

Sparkling
Champagne NV
Champagne Rose
Champagne Vintage
Sparkling Prosecco
Sparkling Cava

Sparkling Vintage




Premium customers want to connect with brands that
reflect their values. These macro trends show what
values are having the biggest impact on behaviour.

*

Flavour
exploration

Better
for you

TEMPUS
TWO

Disruptive
Everyday packapging o
classics toaly

GORDON'S

*Launched within the last 18 months.
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Remaining Relevant in a Highly
Competitive Drinks Market

- Increasing engagement with Wine through Innovation
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Innovation
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Wine Style

® Emerging varietals are outgrowing
traditional varietals fourfold

@® Australian wine anchored in traditional
heavier varietals

® Opportunity exists to innovate to re-
invent via mashups and collaboration
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http://drive.google.com/file/d/1XKJeDOnL3_LcBCxf4w5NS-6Tbg3v1lCJ/view
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Packaging Disruption
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Occasion Fit

@MEGUIGAN
ZERO
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Attribution and Functional Benefits

Vogan

AUSTRALIA
CERTIFIED

Australian
Organic
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