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Customer Opportunities and 
Where Can Wine Win?
- Attracting younger customers to Wine
- Retaining Premium customers within the Wine Category

Remaining Relevant in a Highly 
Competitive Drinks Market
- Increasing engagement with Wine through Innovation

2
Australian Grape & Wine Industry Briefing - July 2021



3
Australian Grape & Wine Industry Briefing - July 2021

Younger

Premium

&

Customer Opportunities



4

Let’s talk 
generation.
By 2026, 49% of 
Australia’s drinking 
population will be GenZ 
and Millennials.

In the last year, GenZ and 
Millennials were 
responsible for 97% of 
Endeavour customer 
growth.

In value terms a Baby 
Boomer is worth 2x that 
of a GenZ.

For the Wine category 
the challenge is a lack of 
participation and 
engagement with 
younger generations who 
have a preference for 
alternative drinks 
categories.
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When it comes to 
Premium.
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Top selling 
categories.
In the last year, Premium 
customers have spent 
more on Shiraz than any 
other sub category yet 
while Premium customers 
are highly engaged Wine 
drinkers, Spirits and 
Premix sub categories 
are driving interest with 
Premium customers.

When it comes to growth, 
Premium customers are 
driving growth ahead of 
the market in the 
following sub categories:
Rum, Tequila, Premix 
Vodka, Premix Seltzers, 
Prosecco and Grenache.
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What is 
engaging 
younger vs 
older 
premium 
customers?
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Customer Opportunities and 
Where Can Wine Win?
- Attracting younger customers to Wine
- Retaining Premium customers within the Wine Category

Remaining Relevant in a Highly 
Competitive Drinks Market
- Increasing engagement with Wine through Innovation
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Innovation
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Wine Style
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● Emerging varietals are outgrowing 
traditional varietals fourfold

● Australian wine anchored in traditional 
heavier varietals

● Opportunity exists to innovate to re-
invent via mashups and collaboration
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http://drive.google.com/file/d/1XKJeDOnL3_LcBCxf4w5NS-6Tbg3v1lCJ/view


Packaging Disruption
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Occasion Fit
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Attribution and Functional Benefits
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