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Australian Grape &
Wine is the national
voice of Australia’s
grape and wine
producers. We
drive leadership,
strategy, advocacy,
and collaboration
to support the
2,100 winemakers
and 6,000+
winegrape growers
who shape our
world-class wine
sector—now and
for the future.
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Our mission is

to strengthen
the profitability
and resilience of
grape and wine
businesses. By
shaping policy,
influencing
decision-makers,
and driving
regulatory reform
at both federal
and state levels,
we create a more
competitive

and sustainable
environment for

our sector to thrive.
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Australian Grape & Wine
is a vital organisation that
facilitates collaboration across
the country, from small makers
like Wines of Merritt to the
largest global entities, to give
a collective voice.

It encourages participation
across the regions, grants
Federal access, enhances
and protects our sector -

investment in membership of
AGW will boost the interests of
your business and community.

In these challenging times,

working together results in
better solutions - be involved.
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NICK JAMES-MARTIN;
WINES OF MERRITT



MEMBERSHIP IS YOUR
INVESTMENT IN ADVOCACY

i 1 A message from our CEO, Mr Lee McLean.

As we enter the 2025-26 financial year, Australia’s grape and wine sector faces another year of significant
challenges and opportunities. Our industry continues to navigate a complex global trading environment, a
shifting domestic policy landscape, and ongoing economic pressures, but we do so with a clear vision for a
sustainable and profitable future.

Australian Grape & Wine remains focused on delivering meaningful outcomes for our memlbers across the key
areas that matter most: protecting the integrity of wine as a valued part of Australian culture, securing access to
growing global markets, strengthening our environmental and social performance, and ensuring the structural
resilience of our industry.

These are not just policy themes — they are the real-world challenges we hear about w
every day from growers and winemakers across the country.

We are doubling down on our efforts to promote responsible consumption and protect wine’s legitimate place
in modern Australian life. In the face of growing anti-alcohol rhetoric, we continue to lead informed, evidence-
based advocacy and expand campaigns such as ‘Stay Tasteful While Tasting’ in partnership with DrinkWise.
Through proactive engagement with government and media, we will counter misinformation and advocate for
fair, proportionate alcohol and health policy.

With China reopening, and new Trump-era tariffs in the U.S. reshaping global wine trade, we are actively
pursuing diversified, sustainable market access. Our focus on working with the Australian Government to deliver
meaningful outcomes in Free Trade Agreement negotiations and engagement through the World Wine Trade
Group (WWTG), the International Organisation of Wine and Vine (OIV) ensures Australian producers can access
high-growth markets and compete globally. We will continue to advocate for reinvestment in the Export Market
Development Grant (EMDG) and ATMAC programs over the year ahead.

From protecting our environment and promoting sustainable practices, to securing a skilled workforce and
supporting diversity, AGW is helping to future-proof the sector. Our team will continue delivering on initiatives that
support net-zero emissions, streamline ESG frameworks, and elevate our national sustainability credentials through
Sustainable Winegrowing Australia, while working to ensure the program is fit for purpose for the future.

In a challenging fiscal environment, we will push for a fit-for-purpose levy system and a $30 million sustainability
support package for vineyard owners. We're also leading efforts to reduce unnecessary regulation, promote
fairness through the Code of Conduct for Winegrape Purchases, and address structural oversupply to restore
balance and profitability to the sector.

Our work is grounded in collaboration, credibility, and the shared belief that our industry has a bright future. By
joining Australian Grape & Wine, you invest not only in advocacy but in action. Together, we are building a more
resilient, inclusive, and competitive wine sector for the decades ahead.
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WHY BELONG TO

AUSTRALIAN GRAPE & WINE?

Australian Grape & Wine is the voice of the nation’s grape and wine sector, championing your
interests, protecting your business, and shaping the future of the industry. As a member, you gain
a seat at the table where the biggest decisions affecting winemakers and winegrape growers

are made. You'll stay ahead of the curve with access to exclusive insights, policy advocacy, and
industry-leading initiatives—ensuring you are positioned for success in an evolving landscape.

FOR VIGNERONS
(WINEGRAPE GROWERS):

» Advocate for your
interests on critical
issues like water
policy, biosecurity,
sustainability, and
fair pricing—ensuring
a viable future for
growers.

» Gain exclusive access
to essential resources
covering best practice
viticulture, regulatory
changes, and market
access requirements.

» Stay ahead of industry
trends through
webinars, workshops,
and direct access
to research and
technical committee
insights—giving you the
competitive edge.

» Shape the future of
the sector by having a
voice in national policy
discussions that impact
your vineyard and
business.
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FOR SMALL
WINEMAKER BUSINESSES:

» Navigate industry
complexities with
confidence by
accessing expert
guidance on labelling,
compliance, and export
regulations.

» Expand your network
and opportunities
through tailored events
and direct connections
with decision-makers.

» Gain real-time industry
intelligence through
member alerts, early
access to policy
updates, and invitations
to exclusive AGW
briefings.

» Enhance your brand’s
reputation by
aligning with AGW'’s
advocacy for fair
trade, sustainability,
and responsible
consumption.
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FOR MEDIUM
WINEMAKER BUSINESSES:

» Influence industry
policies that directly
impact your business—
from trade and
market access and
reducing regulatory
burdens, to alcohol
and health policy and
strengthening the
sector’s social license to
operate.

» Access high-level
market insights and
strategic intelligence
that keep you
informed and agile
in a competitive
environment.

» Strengthen your
commercial position
through AGW'’s
direct advocacy
with governments,
regulators, and
international trade
bodies.

» Leverage exclusive
member benefits such
as priority invitations
to networking events,
technical webinars,
and business-critical
updates.

FOR LARGE
WINEMAKER BUSINESSES:

> Be at the forefront of
industry leadership,
shaping the strategic
direction of Australia’s
wine sector.

» Gain direct
engagement with
policymakers and
global stakeholders
to safeguard market
access and drive
growth.

» Ensure your business
is always one step
ahead with exclusive
insights, early access to
government briefings,
and participation in key
industry forums.

» Join a strong, united
voice advocating for a
fair, competitive, and
sustainable future for
Australian wine.

Membership isn’t just a subscription—it’s an investment in the strength, resilience, and
prosperity of your business and the entire Australian wine sector.

Our tax-deductible membership is your insurance policy against badly designed policies that ultimately hit your
bottom line. So invest in advocacy, have a seat at the table, and be part of the conversation to create a future in
which Australian grape and wine businesses can continue to thrive.






As a wine family, ve always committed to

membership of.industry anisations that add deep
value to the ambitions 3&/ fraternity. Australian
Grape & Wine does this in spades for the benefit of all.
Sadly, it is often misunderstood and undervalued by the
apathetic, yet it forges ahead advocatihg for our diverse
national stakeholders with force and pride.

It is a high-performance body and works at the highest
level, lobbying, nurturing and workéhopping across the
political divide. AGW is essential and effective.

A greater level of membership ac'l'ds weight and pride
to its voice and impact on industry’s behalf.

Please get on board.

%)

ROBERT HILL-SMITH,
HILL-SMITH FAMILY ESTATES



ENHANCED MEMBERSHIP BENEFITS

Empowering Your Business with Australian Grape & Wine

Being a member of Australian Grape & Wine isn’t just about representation—it’s about gaining the tools,
insights, and access you need to thrive in an evolving industry. Our enhanced membership benefits give
you a competitive edge, ensuring you’re always informed, prepared, and ahead of the curve.

@

EXCLUSIVE
INDUSTRY
INTELLIGENCE

Stay Ahead
of the Game

Members receive
real-time alerts,
exclusive insights,
and early access to
industry updates,
ensuring you're the
first to know about
policy changes, trade
developments, and
regulatory updates
that could impact
your business.

(=)
EXCLUSIVE & FREE
WEBINARS

Stay Informed, Stay
Competitive

Members gain free
access to a curated
series of webinars,
featuring industry
experts covering
critical topics such

as trade and market
access, packaging and
additive regulations,

sustainability, and more.

These sessions deliver
the latest intelligence,
helping you adapt to
regulatory changes,

seize new opportunities,

and strengthen your
business strategy.

+

POWERFUL
ADVOCACY

A Strong Voice for
your Interests

We fight for the

best outcomes for
grape growers and
winemakers at every
level of government
and international
trade negotiations.
Whether it's taxation,
sustainability, market
access, or social
license, we ensure
your voice is heard
where it matters most.
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EXCLUSIVE
MEMBER EVENTS

and Networking
Opportunities

We fight for the
best outcomes
for grape growers
and winemakers
at every level of
government and
international trade
negotiations.
Whether

it's taxation,
sustainability,
market access, or
social license, we
ensure your voice
is heard where it
matters most.

Bl

DIRECT ACCESS
to Decision-Makers

Your membership
gives you

priority access

to policymakers,
government

officials, and key
industry leaders
through exclusive
roundtables, briefings,
and engagement
opportunities—
ensuring you're part
of the conversations
shaping the future of
the sector.
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PRIORITY ACCESS

to Research and
Technical Expertise

Gain exclusive access
to the latest research,
technical reports, and
industry innovations,
helping you implement
best practices and
stay competitive in an
evolving landscape.

&

A COMPETITIVE EDGE

o
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TAILORED SUPPORT

for Your Business
Needs

From navigating
labelling requirements
and compliance
issues to tackling
export challenges
and sustainability
expectations, AGW
provides the expert
guidance and
resources you need
to succeed.
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SHAPING THE FUTURE
Have Your Say

As a member, you don’t just
receive information—you help
set the agenda. Participate in
industry committees, policy
discussions, and working
groups to ensure the issues
that matter most to you are
addressed at the highest level.

Insights That Drive Better Decisions

With expert analysis, early intelligence, and direct access to
critical information, AGW members make better-informed
business decisions, reduce risk, and seize new opportunities

faster than non-members.

Membership isn’t just a benefit—it’s a strategic advantage. Stay informed, stay ahead, and help shape the

future of Australian wine.
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INDUSTRY
VISION.
AUSTRALIAN
WINE:
Enjoyed and
respected
globally
(Vision 2050)

ONE SECTOR
PLAN MISSION:
Help reset
the sector-on
the path to
Vision 2050.

MEMBERSHIP PROSPECTUS 2025-2026

OUR
IMMEDIATE
PRIORITIES

1. Balance Supply and Demand

We’re leading policy solutions to address structural
oversupply and restore a sustainable future for
producers.

>

Secured $3.5m DAFF funding for Wine Australia to
support supply-demand balancing initiatives.

Advocating for a $30M sustainability support package
for vineyard owners to invest in asset redevelopment.

Participated in a range of consultations regarding
national competition policy, with the recent
announcement of legislative reform relating to unfair
trading practices being a welcomed outcome, and
strong input into the work of Dr Craig Emerson, who
has undertaken a review of regulatory impacts across
the grape and wine value chain.

2. Diversify and Intensify International

Markets

We’re breaking down trade barriers, influencing
global standards, and helping producers access
high-growth markets.

>

Developed and implemented the Trade & Market
Access Strategy, delivering results across 81 action
items.

Removed burdensome export barriers in Thailand and
expanded allowable additives under Codex standards.

Leading Australia’s wine sector role in WWTG, OlV,
and FTA negotiations—including with India and UAE.

Drove tariff reductions in emerging export markets
like India and the United Arab Emirates, while ensuring
our interests were protected in negotiations with the
European Union.

Leading the Australian wine sector’s engagement in
the WWTG and OIV to help shape improved global
standards and rules of trade in wine.




Action Backed by Outcomes

Australian Grape & Wine is the national policy and advocacy leader delivering against
the Urgent Sector Priorities of the One Grape & Wine Sector Plan. These priorities
represent the issues most critical to the future of our sector—and we’re getting results.

» Secured investment in market country managers
(Japan, South Korea, Vietnam) and domestic
marketing.

» Championing the revival of “Brand Australia” through
Wine Australia’s marketing reset.

3. Grow Domestic Market Share

We’re revitalising domestic wine tourism and aligning
wine with broader food and tourism experiences.

» Working with Airbnb to launch the “Hidden Vines”
campaign, spotlighting 12 emerging wine regions.

» Representing producers in the Joint Marketing Group
to co-design a new domestic marketing strategy.

» Advocating for a $20m domestic campaign, plus ongoing
funding for the Wine Tourism and Cellar Door Grant.

4. Embrace Sustainability

We’re supporting the sector to lead on environmental
responsibility and meet ESG expectations.

» Backing Sustainable Winegrowing Australia.

» Secured a new carbon emissions tracking grant for
exports via Singapore to boost transparency.

» Advocating for harmonised ESG frameworks across
global markets to reduce complexity and red tape.

» Driving policy reform and research to support net
zero emissions and zero waste goals.

» Driving a review of governance arrangements of
Sustainable Winegrowing Australia to ensure the
system is fit for the future.

5. Protect Wine’s Social License
to Operate

We’re pushing back against misinformation and
promoting the legitimate, responsible role of wine
in society.

» Leading national advocacy in the face of anti-alcohol
rhetoric, promoting evidence-based health policy.

» Partnering with DrinkWise on the ‘Stay Tasteful While
Tasting’ campaign for cellar doors.

» Active member of Alcohol Beverages Australia,
working with other alcohol categories to align on a
range of health policy and labelling matters.

» Active member of the Alcohol and Health Working
Group, shaping responses to proposed warning labels.

» Supporting the ABAC code and promoting
responsible marketing practices across the sector.

» Building support through the Parliamentary Friends
of Viticulture and regional engagement programs.

6. Create a Fit-for-Purpose Levy System

We’re reforming funding structures to meet the
evolving needs of our sector.

» Initiated a comprehensive Levy System Review
to ensure fairness, equity, and alignment with
industry needs.

» Successfully advocated for the scrapping of the
proposed Biosecurity Protection Levy, saving
members millions.

» Leading a phased approach to levy reform with
government, built on evidence, consultation, and
transparency.

Let’s Build a Profitable and Sustainable Future—Together.

Australian Grape & Wine members are part of a united national effort to reset the

industry’s course, tackle today’s most urgent challenges, and deliver real outcomes.
With your support, we’ll keep pushing forward.




OUR FOCUS

Policies That
Power Progress

Everything we do is built on a clgar policy framework that reflects Ou‘t?é’(\)/er/ng the
what matters most to your business. Australian Grape & Wine’s Usi Mes your
advocacy is driven by the themes of the One Grape & Wine Sector Sine Neeq
Plan—each one connected to our shared ambitions for profitability,
sustainability, and a thriving future.
I Y Y
WINE & HEALTH TECHNICAL, TRADE
We champion responsible consumption and & MARKET ACCESS
advocate for evidence-based alcohol and We strive to keep the Australian wine sector
health policy. Our work ensures the wine globally competitive, advocating for the
sector has a strong voice in discussions reduction of trade barriers, improved market
about alcohol and health, promoting accurate access, and the promotion of fair regulation.
information, addressing misinformation, and Our efforts help create sustainable export
ensuring a balanced approach to regulation. growth and enhance bilateral and multilateral
FOCUS AREAS: relationships.
» Health warning labels FOCUS AREAS:
» Energy labelling » Market diversification and demand growth
» Alcohol Beverages Advertising Code » Free Trade Agreements (FTAs) and
(ABAC) compliance government partnerships
» DrinkWise partnership » U.S., China, India, and global trade policy
. A 9 [ 4 g
4 N [ )
ENVIRONMENT, SOCIAL INDUSTRY STRUCTURE,
& GOVERNANCE (ESG) COMPETITIVE LANDSCAPE
We are dedicated to fostering a sustainable and & ECO N O MlI CS
inclusive wine sector, leading on environmental We advocate for a strong, fair, and resilient
practices, social responsibility, and good industry structure. Our focus is on promoting
governance. Through collaborative policy effective funding models, reducing regulatory
development, we aim to enhance the sector’s burdens, and ensuring policies that enhance
ESG credentials and ensure long-term resilience. the global competitiveness of the Australian
FOCUS AREAS: wine sector.
» Biosecurity and pest/disease prevention FOCUS AREAS:
» Environmental sustainability and emissions » Fit-for-purpose levy review
reduction » Structural oversupply management
» Diversity, equality, and inclusion » Wine taxation policies
» Securing a skilled workforce » Reducing regulatory red tape
\_ O\ /

Our Policy Agenda is Your Business Advantage

Australian Grape & Wine’s policy positions are built on real conversations with
winemakers and growers across the country. They’re grounded in your experience—

and designed to help your business thrive.

Let’s shape the future together.
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HOW YOU CAN BE INVOLVED

Australian Grape & Wine uses committees to develop and advocate policy
positions on issues critical to the Australian grape and wine sector for both
domestic and global markets. Our Board Directors are nominated through their
positions on the relevant Membership Committee.

Our Membership and Advisory Committees
coordinate and facilitate evidence-based,
democratic policy formation driven by grape

and wine producers.

Australian Grape & Wine Memlbers nominate
representatives to committees based on their
expertise and interests. Committees meet a
number of times throughout each year and
whenever an issue requires.

MEMBERSHIP COMMITTEES

~

Small
Winemaker
Membership
Committee

The role of the Small
Winemaker Membership
Committee (SWMCOC)

is to represent the
interests of the Small
Winemakers cohort (1-
2000 tonne crush) within
the Australian grape and
wine sector. Members of
the SWMC are eligible to
nominate for a position
on the Australian Grape
& Wine Board.

Medium
Winemaker
Membership
Committee

The role of the Medium
Winemaker Membership
Committee (MWMCOC) is to
represent the interests of
the Medium Winemakers
cohort (2001-100,000
tonne crush) within the
Australian grape and
wine sector. Members of
the MWMC are eligible to
nominate for a position
on the Australian Grape
& Wine Board.

~

~

Large
Winemaker
Membership
Committee

The role of the Large
Winemaker Membership
Committee (LWMCQC) is to
represent the interests of
the Large Winemakers
cohort (100,001+ tonne
crush) within the
Australian grape and
wine sector. Members of
the LWMC are eligible to
nominate for a position
on the Australian Grape
& Wine Board.

~

Vignerons
Membership
Committee

The role of the
Vigneron Membership
Committee (VMQO) is to
represent the interests
of the Vigneron /
grape grower cohort
within the Australian
grape and wine
sector. Members of
the VMC are eligible
to nominate for

a position on the
Australian Grape &
Wine Board.




ADVISORY COMMITTEES

~

Diversity,
Equality &
Inclusion in Wine
Committee

The role of the Diversity,
Equality & Inclusion in Wine
(DEIW) Committee is to
drive uptake on the Diversity,
Equality & Inclusion Charter
for the Australian wine sector
and advise the Australian
wine sector’s Environment,
Social and Governance (ESG)
strategic plan regarding

issues pertaining to DEIW.

~

National Wine
Biosecurity
Committee

The National Wine Biosecurity
Committee provides advice
on emerging issues relating
to biosecurity with the aim to
minimise the negative effects
of pests and diseases on the
Australian vine, grape and
wine sector. The committee
provides input into biosecurity
policy positions, research
priorities and projects funded
under the plant health levy.

Wine Industry Technical\
Advisory Committee

The role of the Wine Industry Technical
Advisory Committee (WITAC) is to review
and provide technical input on political,
technological, environmental, regulatory
and market driven changes in wine, wine
product and brandy packaging, wine
production to Food Standards Australia
New Zealand (FSANZ), provide technical
input into international fora, including the
Codex Alimentarius Commission and the
OlV, and assesses technical requirements
of trading partners and provide advice
to Australian Grape & Wine to liberalise
these requirements.

Research Advisory
Committee

The role of the Research
Advisory Committee is to
provide broad recommendations
and advice to the Australian
Grape & Wine executive and
Board with regards to research,
development, extension and
innovation for the Australian
wine industry. A key function
of the committee includes
advising Wine Australia of
industry perspective on RD&A
project proposals.

Sustainability
Strategic Advisory
Committee

The Sustainability Strategic
Advisory Committee provides
advice on emerging issues
relating to the sustainability

of grape and wine producers
which includes keeping across
society’s changing expectations
relating to environmental social
governance. The committee also
acts as an advisory body for
Australia’s national sustainability
program, Sustainable

Winegrowing Australia.

Wine Industry Market )
Access Group

The role of the Wine Industry
Market Access Group is to be
the key forum for the discussion
and development of international
market access policies and
strategies for the benefit of the
Australian wine industry.




Empowering
with Critical Ins

Knowledge is power. Our me
exclusive access to timely industry
from regulatory updates to expert a
on market trends, sustainability, and
Through tailored webinars, in-depth rep
and direct member alerts, we keep you ahe
of the curve so you can make informed
decisions with certainty.

14 MEMBERSHIP PROSPECTUS 2025-2026
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Australian Vintag'ef’s membership of Australian
. Grape & Wine reflects our commitment to the long-
L term susta/nablllty, lntegrlty, and global standing of
: the Austral/an wme sector Strong industry advocacy
is crucial dur/ng the chal'lengmg times our sector
. . faces and Australlan thage values the leadership
provided by Lee McLean and AGW in shaping sound
‘ : policy and working t{: pro{‘ect the interests of '
1 ' A'us;ralia’s wine businesseff at every level. |
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AusTRALIAN @ 2(0)25/2026 Membership Form

Grape &Wine . .
Australian Wine Producers

COMPLETE YOUR DETAILS

Company name: ACN/ABN:

Address:

Postal address: (if different from above)

Phone: Gl zone: Gl region:
; (membership and .
Main contact communications) Name: Job title:

Phone: Office: Mobile: Email:
Financial contact Name: Job title:
Phone: Office: Mobile: Email:
Cellar door facilities: 1Yy N Do you export wine?: [JY [N

SIGN YOUR MEMBERSHIP FORM

On behalf of the above organisation, | (name)

In doing so | have read and understood the Constitution of Australian Grape and Wine Inc (available at agw.org.au) and upon approval as a member agree to be bound

by those terms. Members of Australian Grape and Wine Inc are signatories to the ABAC scheme. By becoming a member, you acknowledge and agree that your business /
brand name may be used in our marketing collateral, including but not limited to our website, promotional materials and any other platforms deemed appropriate by
Australian Grape and Wine Inc. Your membership becomes effective when Australian Grape and Wine Inc receives your signed and dated form.

SOMature ] Date: A lo
MEMBERSHIP
[INew [ Existing Membership number: 2025 Production (tonnes):

[ Small sized winery - up to 2000 tonnes OR ] Medium sized winery - 2001-100,000 tonnes OR [ Large sized winery - above 100,000 tonnes

Section A if your 2025 production was 500 tonnes or below. Section B if your 2025 production was above 500 tonnes.

SECTION A: 500 TONNES OR BELOW: (levy amounts are inc GST)
[10-20 tonnes Levy $286 inc GST

[121-100 tonnes Levy $505 inc GST

[1101-500 tonnes
Base levy of $505 applies for the first 100 tonnes crushed. Base levy 100 tonnes = $505 +
101-500 tonnes is calculated at $3.00 per tonne and added Plus tonnes crushed above 100 x$300 = $_

to the base membership levy.

TOTAL MEMBERSHIP LEVY | $

SECTION B: ABOVE 500 TONNES: the Domestic levy of $0.0013763 per dollar of gross domestic sales revenue
and the Export levy of $0.000206 per dollar of gross export sales revenue are inc GST:

2024/25 Domestic sales revenue* ex GST $ x $0.0013763 =$

* Gross turnover received for wine, wine based products and grape spirit products less GST, WET and revenue
received from sales of wine products to other wineries. Exports and imports are excluded.

2024/25 Export sales revenue* ex GST $ x $0.000206 =$

* Free on board (FOB) value of the wine (the point of valuation where the goods are placed on the international carrier of the
exporting country). The FOB value includes production and other costs up until placement on the carrier but excludes international
insurance and transport costs. Please use the invoice price less GST for wine sold to a company who will arrange export. e

TOTAL MEMBERSHIP LEVY (Domestic + Export levy) $
All Membership Levies capped at $324,450 inc GST, with Large Winemakers minimum levy of $100,000 inc GST.

] 1 would like to request deferring payment until 30 September 2025

PAYMENT OPTION RETURN THIS FORM

L] EFT: Australian Grape and Wine BSB: 035-000 Account: 739200 Return this form: PO Box 2414
Please reference payment with company name or Australian Grape and Wine Kent Town SA 5071: OR
membership number and confirm by email to info@agw.org.au ’

[] Cheque: payable to Australian Grape and Wine Incorporated to accompany this form @ Email info@agw.org.au; OR

[J Credit card: payments of Australian Grape and Wine levies can be made when
completing an online membership form: agw.org.au/members/membership-categories

D Phone 08 8133 4300

This form constitutes a Tax Invoice. ABN 45 903 873 163

Individual information is kept strictly confidential in accordance with our privacy policy.


http://agw.org.au/members/membership-categories

.....
AUSTRALIAN @ 2025/2026 MemberShip Form

Grape & Wi
et Vigneron Membership

COMPLETE YOUR DETAILS

Company hame: ACN/ABN:

Address:

Postal address: (if different from above)

Phone:

Location of Vineyard: Gl zone: Gl region:
Main contact Name: Job title:
Phone: Office: Mobile: Email:
Financial contact Name: Job title:
Phone: Office: Mobile: Email:

SIGN YOUR MEMBERSHIP FORM

On behalf of the above organisation, | (name)

In doing so | have read and understood the Constitution of Australian Grape and Wine Inc (available at agw.org.au) and upon approval as a
member agree to be bound by those terms. Members of Australian Grape and Wine Inc are signatories to the ABAC scheme. By becoming a member,
you acknowledge and agree that your business / brand name may be used in our marketing collateral, including but not limited to our website,
promotional materials and any other platforms deemed appropriate by Australian Grape and Wine Inc. Your membership becomes effective when
Australian Grape and Wine Inc receives your signed and dated form.

Si

MEMBERSHIP

I New [ Existing Membership number:

Vineyard Size (hectares):

2025 Fruit Sold (tonnes):

[]10-300 tonnes Levy $172 inc GST

[ ] Above 300 tonnes

Base levy of $172.00 applies for the first 300 tonnes sold Levy $172 inc GST = $172.00+
Above 300 tonnes is calculated at $0.50 per tonne and added _

added to the base membershio fevy. Plus tonnes sold above 300 tonnes x $0.50 =$

TOTAL MEMBERSHIP LEVY | $

L1 1 would like to request deferring payment until 30 September 2025

PAYMENT OPTION RETURN THIS FORM

[J EFT: Australian Grape and Wine BSB: 035-000 Account: 739200 Return this form: PO Box 2414
Please reference payment with company name or Australian Grape and Wine Kent Town SA 5071: OR
membership number and confirm by email to info@agw.org.au ’

[] Cheque: payable to Australian Grape and Wine Incorporated to accompany this form @ Email info@agw.org.au; OR

[J Credit card: payments of Australian Grape and Wine levies can be made when
D Phone 08 8133 4300

completing an online membership form: agw.org.au/members/membership-categories

This form constitutes a Tax Invoice. ABN 45 903 873 163

Individual information is kept strictly confidential in accordance with our privacy policy.

PLEASE FOLD THEN TEAR ALONG PERFORATION




WHAT YOUR MEMBERSHIP GIVES YOU

Exclusive networking opportunities
(industry leaders, growers, winemakers,
parliamentarians)

WINEMAKER
MEMBER

VIGNERON
MEMBER

FULL
AFFILIATE
MEMBER

SPONSOR
AFFILIATE
MEMBER

PROFESSIONAL
MEMBER

REPRESENTATIVE
GROWER
ASSOCIATION
MEMBER*

Complimentary attendance to AGW
webinars and in-region workshops

Eligible to nominate for
Membership Committee position

Display business logo on
Australian Grape & Wine website

Invitation to the AGM

Invitation to participating
industry events

Invitation to online events

) N I N U (A N I N O N IR N

Opportunity to advertise in
AGW monthly newsletter

Access to AGW eNewsletters, eAlerts
and member communications

Logo visibility in AGW newsletter
(where applicable)

Eligible to nominate for
Advisory Committee positions

Receive media releases
and public announcements

Priority announcements and
early access to key updates

Due to privacy laws, Australian Grape & Wine does not have access to representative grower association member contact details. All communications
and invitations are forwarded directly to the representative grower association for distribution. If you would like to receive direct communication from
Australian Grape & Wine, please contact us at info@agw.org.au



OFFICES

Adelaide

National Wine Centre
Botanic Road
Adelaide SA 5000
(08) 8133 4300

Canberra

Level 1, The Realm
18 National Circuit
Barton ACT 2600
(02) 6198 3300

MEMBER
RESOURCES

Chief Executive
Lee MclLean
lee@agw.org.au

DIGITAL RESOURCES

Website
agw.org.au

Social Media

FACEBOOK
/AustralianGrapeWine

TWITTER
/AusGrapeWine

LINKEDIN
/australian-grape-and-wine

INSTAGRAM
/ausgrapewine

YOUTUBE
bit.ly/3hTreln

APPLE PODCAST
apple.co/300Fbsx

SPOTIFY
spoti.fi/3bVJIVHr

AGW.ORG.AU


http://agw.org.au
https://www.facebook.com/AustralianGrapeWine
https://twitter.com/AusGrapeWine
https://www.linkedin.com/company/australian-grape-and-wine
https://www.instagram.com/ausgrapewine/
https://bit.ly/3hTreIn
https://apple.co/3oOFbsx
https://spoti.fi/3bVJVHr
mailto:tony%40agw.org.au?subject=

